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HOUSEKEEPING

RECORDING
Will be available in 

follow-up email.

Q&A
Submit questions 

throughout.

Certificate
Shared at end and in 

follow-up email.
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WHY PR & SOCIAL MEDIA? 
THEY CAN…

Generate awareness 
of digital/physical 

services.

Attract new users.

Increase circs.

Promote all aspects 
of the library.

Tie into library’s 
strategic goals.



WHAT DOES 
THIS MEAN 

FOR THE 
LIBRARY?

in budget

in patrons served

INCREASE

INCREASE
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CREATE YOUR STORY
Determine Newsworthy Item

MILESTONE
1 million digital 

checkouts in 
history

FEATURE
IDC, eReading Rooms

OTHER
Events

TIP
Always include that your 
library has ebooks and 

audiobooks for free!

INTIATIVE
Public Library 

CONNECT



CREATE YOUR STORY
Determine Your Audience

Geographic location: 
o One city/town
o Multiple cities



CREATE YOUR STORY
Determine Your Audience

Local / city / 
community news

Features / 
entertainment

Special interest 
groups – mommy 

bloggers

General
assignment



PRESS RELEASE MEDIA PITCH

CREATE YOUR STORY
Write a Press Release or Create a Media Pitch



PRESS RELEASE

CREATE YOUR STORY
Write a Press Release or Create a Media Pitch

Official statement or story delivered to 
the news media to provide information

Only used for bigger stories

Recommendation: one every 3-4 
months



MEDIA PITCH

CREATE YOUR STORY
Write a Press Release or Create a Media Pitch

Brief letter, email, or phone call

Outline your news story to find out if 
the media contact is interested in 
running the story



CREATE YOUR STORY
Answer the 5 Ws

WHO

WHAT

WHERE

WHEN

WHY



CREATE YOUR STORY
Answer the 5 Ws

WHO

WHAT

WHERE

WHEN

WHY



2



DISTRIBUTE YOUR STORY
Create a Press List

Keep in mind the audience determined in step 1.

Conduct Internet research or call each news outlet’s 
main line to find contacts.

o TV: Producer, assignment editor, news desk

o Radio: Producer, program director 

o Print/online: Editor, local news/metro reporters

o Also for online: web producers



DISTRIBUTE YOUR STORY
Send an email



DISTRIBUTE YOUR STORY
Send an email

CREATE AN EMAIL INCLUDE A NOTE
If sending a press release, 
include a note about what 

this news is and why you’re 
sending it.

AVOID BOUNCEBACKS
Attaching a document may 
cause the email to bounce 

back/not be read.

Put the press release or 
media pitch in the body.



DISTRIBUTE YOUR STORY
Send an email

EMAIL CONTACTS FOLLOW UP
Follow up to each contact 

that did not respond one 
week after sending.

AVOID MONDAYS & FRIDAYS
Send Tuesdays, Wednesdays, or 

Thursdays.
Personalized emails 
increase the chances of 
being read.
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YOU

WHO TAKES IT FROM HERE? 
Roles

OVERDRIVE’S
PR TEAM

Ask your Account Manager

Available on Resource Center

Create the press release

Use OverDrive’s templates Assigns a dedicated PR specialist

Distribute and follow up

Creates press release and media list

Conducts outreach and sends 
coverage when secured

Customizes process

No partner too big or too small!
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CONFIRM WHEN 
STORY IS RUNNING

Follow Up

o Video link for TV segment
o Aircheck (audio file of on-air radio 

segment)
o PDF of the print page on which 

your story ran
o Link to the online story

Ask what date the story will 
run and if they can send you: 



5
Share the news with your 

community!



AMPLIFY ON 
SOCIAL MEDIA

Facebook & Twitter

o Why Facebook & Twitter?

o Known as “news platforms”. 

o Centralize your audience. A shared space to 
create a direct relationship with your 
community/targeted audience.

o Engage with your community. These 
platforms can serve as a direct channel of 
communication to your patrons. 

o Drive Traffic to Media Hits. Easily share news 
articles and blogs to reach your targeted 
audience quickly. 



AMPLIFY ON SOCIAL MEDIA
5 Steps to Socializing Your Story

SECURE. Conduct your PR outreach.

FIND. Save the links to the secured media hits. Set 
up google alerts.

READ. Review the media hit to help you create a social 
post that displays accurate information from the 

article.

POST/SCHEDULE. You can direct upload or use a 
social media scheduling tool. 

ENGAGE. Stay in the conversation by responding to 
your followers with a comment or like.



AMPLIFY ON SOCIAL MEDIA
How to Make a “Sharable Post”

Call to Action 
(Link to article, blog, 

podcast, etc.)

Creative
(photo, video, GIF etc.)

Copy for post
(pull quote, personalized 

message, etc.)



LET THE ARTICLE POPULATE

AMPLIFY ON SOCIAL MEDIA
Posting News to Facebook & Twitter Feeds

o Metadata. The option to let an article 
populate depends on the metadata that is 
set by the news outlet. If the metadata is set 
correctly, the social platform will populate an 
image, headline, and subhead as pictured 
here. 

o Pull Quote. If the link you have populates 
correctly, the only additional step you have is 
to draft copy for the actual post or tweet. A 
pull quote (taking a quote directly from the 
article) is a great way to engage your 
followers with the post.

o Personalize. You can also personalize the 
copy of the post with your own takeaways 
from the article or a simple question to 
intrigue them to click on the link.



CUSTOMIZE IF THE ARTICLE 
DOES NOT POPULATE

AMPLIFY ON SOCIAL MEDIA
Posting News to Facebook & Twitter

o INFORM. No metadata. No problem! Draft 
your tweet or post with the link at the end. A 
great way to introduce the call to action 
without metadata is adding a “More here: 
(link) message. 

o USE THE RESOURCE CENTER. If you need an image 
or other creative to match the story, check out the 
Resource Center and download our digital materials 
to use with the post. 

o CUSTOMIZE. Take a photo, use a GIF, or find a stock 
photo that best represents the story and your voice. 



RECAP

1
Create your 

story

2
Distribute 
your story

4
Confirm 

when story is 
running

5
Amplify on 

social media

3
Decide who 
takes it from 

here



Live Q&A



CREDITS: This presentation template was created by 
Slidesgo, including icons by Flaticon, and infographics 

& images by Freepik. 

THANKS!
This session has been recorded; you’ll receive 

the link tomorrow via email. 

http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr
https://www.instagram.com/overdrive_libs/
https://www.facebook.com/OverDriveForLibraries
https://www.linkedin.com/company/rakuten-overdrive/
https://twitter.com/OverDriveLibs

